EMMA BANNISTER

How to transform the way you
think, communicate and influence
with presentations.

VISUAL THINKING

Introduction

How many times have you sat through a presentation, scrolling
through your phone, bored out of your brain, completely
disengaged?
How many times have you presented to an audience who has
sat through your presentation scrolling through their phone,
bored out of their brain, completely disengaged?
Have you ever stopped to think how many dollars that one
presentation has cost you and your company?
How many customers, clients or stakeholders that one
presentation has lost you?
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VISUAL THINKING

Presentations are our default way of communicating business
and corporate information and ideas.
Yet we’re getting them all wrong.
Our most important and urgent messages stay trapped;
hidden behind seriously bad-designed slides and long complex
paragraphs of information.
These messages could have made a difference in the world –
but they go unheard, unseen and not understood.

VISUAL THINKING

This is the way the world connects and communicates.
This is how you must connect and communicate, no matter
what your role, industry or discipline.
When you share your vision and goals through compelling
stories and slides, your audience will connect to a future they
want to be a part of. You reduce fear and instil confidence in
your team. It doesn’t matter if you are a manager, CEO, part of
a small team, start-up, charity or large organisation.

A powerful presentation
is the most critical tool
in communication and
business today.
There should be no more B2B or B2C in today’s communication
landscape. All this has done is create unnatural, overcomplicated
messages and solutions.
What the world needs today, what your customers, clients
and stakeholders are crying out for is H2H – from human to
human, a natural connection through compelling visuals and
emotional stories.
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VISUAL THINKING

When we communicate clearly
articulated messages, we:
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Invest the time and energy
into planning a powerful
presentation and your audience
will invest their time and
energy in you.

»»

Get that promotion

»»

Win high stake projects

»»

Secure buy-in from your team or organisation
on your new vision

»»

Raise much-needed funds for your start-up,
project or idea

»»

Build awareness about life-saving projects

»»

Inspire change that has the power to move communities

»»

Communicate new ideas that have the power to
spread across the world.

I know this because I’ve seen it happen on multiple occasions.
I’ve spent my career helping people visually communicate the
right way, human to human, to affect changes such as these.
I believe each of us has the potential to instigate big change.
This is what gets me out of bed in the morning. If I can change
one person’s mind that day, then I have affected a change on
the whole world.
This is much more than just making some slides look ‘pretty’.
This is about applying a strategy to your slides in the same way
you would apply a strategy to your leadership.
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That is what this book will help you do.
My aim is to give you a visual step-by-step guide that you can
easily follow to create a presentation that WOWs.
When you combine clear and compelling content with beautiful
visual designs then people will understand and remember you
long after the lights have gone down.
You can apply the steps contained within to any presentation
software in PowerPoint, Prezi, Canva, Google Docs or Keynote.
You can use these steps whether you’re a student, professional
speaker or a high-profile business executive.
It doesn’t matter.
What matters is that you take the step to change.
To change your thinking and change how you connect and
communicate with the world.
Are you ready to take that step?
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Are you ready to learn
how to think and
communicate visually?

Imagine if…
Every one of your
presentations was creative,
memorable and influential.

How would that impact
your customers, clients
and stakeholders?

How would that impact
your bottom line?

How would that impact your
influence on the world?

THINK
VISUAL
A memorable presentation is much more than just a brilliant
idea. It takes skill and creativity to bring a PowerPoint, Prezi or
Keynote file to life.
So, what is a poor presentation? What is a powerful presentation?
How do you make sure that you put together an influential
presentation each and every time?
The answer to these questions is to think visual.
Let’s explore why.
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VISUAL THINKING

Hear a piece
of information,
and three days
later you’ll
remember 10% of it.
Add a picture
and you’ll
remember 65%.
Dr John Medina
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VISUAL THINKING

According to Dr. John Medina, author of New York Times bestseller
Brain Rules, we have an incredible memory for pictures. He
explains: ‘The more visual the input becomes, the more likely
it is to be recognised and recalled.’
In cognitive theory, this is called the ‘picture supremacy effect’
– people generally understand and remember pictures better
than they do words alone.
The picture supremacy effect means that humans process
visual information far faster than text or audio.

90% of what
the brain
processes is
visual information.

I’ve always been fascinated by how people understand
information. Probably because the learning methods at
school rarely engaged me. Even now, if I’m told something
– a sequence of words, an address, even people’s names – I
forget it in seconds.
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VISUAL THINKING

Teachers, lecturers and presenters show dense text and bulletpointed slides on a projector. While at work, we are subjected
to reports, strategy meetings and whiteboards that follow the
same formula.
Given that we are hard wired for visual learning, this means
you need to embrace diagrams and imagery that emphasise
or explain your points in a presentation. Regardless of the
audience, or what topic you are covering.
Why?
It wasn’t until I further explored visual learning, a teaching style
in which information is associated with images, that things
started making much more sense.

Your presentation needs minimal text and lots of images so
your audience can retain the information

From a young age, we were taught to associate words with
images or objects (remember A is for apple, B is for banana …)
then suddenly this stops and everything becomes just words.
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